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Source: Euromonitor

Portugal teve um ligeiro decréscimo em volume de negócios de retalho, mas 

foi dos países com maior crescimento do e-commerce

Key Learnings …
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Source: Smart Shopper Research. Google, Cint (2021) / Kantar (2020+2019), base 2021/2019: all product buyers of CE, Home, Fashion, Food, Beauty n=1732/1574, CE n=168/236, Home n=236/231, 
Fashion n=414/359, Food n=486/383, Beauty n=429/365, Q1: Where did you make your last purchase?  

PT

Purchase Channel, most recent purchase OfflineOnline

CE (high-tech)

2021

2019

48% 52%

34% 66%
+14

Home & Garden

2021

2019

35% 65%

23% 77%
+12

Fashion

2021

2019

34% 66%

17% 83%
+17

Food & Groceries

2021

2019

16% 84%

5% 95%
+11

Beauty

2021

2019

18% 82%

12% 88%
+6

Avg. of verticals

2021

2019

27% 73%

16% 84%
+11

Portugueses bought more online. The average consumer knows an 
average of 8 online stores but regularly uses only two. Kantar Survey
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PT E-commerce >>  Traffic Growth
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ADOPTION OF ECOMMERCE
% OF USERS BETWEEN 18 AND 64 YEARS 

WHO PURCHASED ONLINE IN THE LAST MONTH (JAN 2021)



P a g e  6

LA REDOUTE

CHALLENGES 
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TO BRING BEAUTY 
FAMILIES LIFE
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POPUP STORE

LISBON                       PORTO
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MARKETPLACE 
vs

More Range Offer
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2019 

MOLAFLEX

FEBRUARY

MEI EUROPA
WHIRLPOOL

JULY

EMMA
CLEVERHOUSE

AUGUST

FLAMA

NOVEMBER

STONE BY STONE
SL BENFICA

VICARA
OMNIA

JANUARY

SPORTING CP
FC PORTO

FEBRUARY

TRAMONTINA
INTERELIFE

HAEGER

APRIL

GWERY

MARCH

AMERICAN TOURISTER
SAMSONITE

PUKACA
BAGO

2021
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OBRIGADO
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